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Buy Local,

Buy Chamber!

At the coffee hour on 
Wednesday, May 27 the mes-
sage was loud and clear. What 
your parents did, what they 
knew to do to establish a retire-
ment is not necessarily what is 
good today. The past mental-
ity has been to pay off your 
house, save money regularly, 
establish a budget and adhere 
to it, don’t buy on credit.

Jerry Van Houten of Asset 
Wealth Management outlined 
some of the changes in phi-
losophy that have taken place 
in the investment/retirement 
market. Maybe a reverse mort-
gage is a good idea for your re-
tirement planning, maybe not. 
Knowing if you can invest with 
low, moderate, or high risk is 
very important. The major fo-
cus on all your decisions must 
be based on how long it will be 
before you retire.

Van Houten also explained 
that there is no standard an-
swer when it comes to invest-
ing.

“Everyone needs to look 
at their individual situation 
and sit down with an advisor 
to make a final decision,” he 
said.

Scott McRitchie was some-
what concerned at the notion 
that “those of us who are older, 
and have advised our children 
in what is now seen as the 
wrong path to retirement, did 

not have the same investment 
vehicles at our disposal as the 
younger do today.

“We advised with the knowl-
edge we had of the opportu-
nities that were out there. In-
vestments have changed but 
we did the best we could with 
what there was to work with,” 
said McRitchie.

John Cox of TSM Insurance 
asked if it was wise to seek 
a second opinion when it 
comes to making investment 
decisions.

“While there are many in-
vestment professionals out 
there and you need to find 
someone you feel comfortable 

working with, a second opin-
ion is often a wise choice,” 
said Van Houten. “You have 
to trust the person assisting 
you but it can be wise to take 
the time to review your deci-
sions to be sure you are still on 
track. Trust is something that 
has to be earned each and ev-
ery day.”

While there was a lively 
question and answer por-
tion to the meeting, everyone 
who attended came away with 
the idea that investing has 
changed and the only way to 
ensure your retirement is to 
seek the advice of a profes-
sional.

Van Houten is a Chamber 
board member and while the 
board as a whole does not sup-
port any one member over an-
other, or attempt to make de-
cisions or recommendations 
for your business dealings, 
they do strongly urge you to 
get the know Jerry, along with 
all your fellow Chamber fam-
ily members and make a de-
cision for yourself to do busi-
ness with Riverbank Chamber 
members. Remember, Buy lo-
cal, Buy Chamber.

Examining Your Investment Habits

Carla Strong, President of the Riverbank Chamber of 
Commerce, leads a discussion at West America Bank about 
investing properly as part of a chamber-sponsored coffee-

hour presentation, Wednesday, May 2�.
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Jerry Van Houten of 
American Asset and Wealth 
Management talks about 

investment strategies in this 
economy during a coffee-hour 

presentation sponsored by 
the Riverbank Chamber of 
Commerce at West America 
Bank Wednesday, May 2�.
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In 1964, Frank Monschein 
started a countertop shop 
in Modesto. He started small 
and with a vision. Monschein 
grew that small shop into a 
thriving cabinet and coun-
tertop industry. Monschein 
based the foundation of suc-
cess on quality and customer 
service. 

In 1978, Monschein Indus-
tries relocated to a state-of-
the-art facility on Roselle Av-
enue in Riverbank. 

Today, Monschein In-
dustries is one of the larg-
est cabinet and countertop 

manufacturers in Northern 
California. “Perfect today 
for a better tomorrow” is the 
philosophy and tradition car-
ried on by Mike Monschein. 

Through innovation and 
high quality products, in-
cluding tile, Monschein In-
dustries has become a leader 
in green technology. From 
renewable wood sources 
and recycled glass products, 
to water-based UV finishes, 
Monschein Industries vows 
to leave the smallest envi-
ronmental footprint as pos-
sible, while dramatically im-

proving their products.
During this downturn in 

the economy, Monschein 
Industries recognizes and 
understands that everyone 
needs to tighten their belts. 
To that end, Monschein In-
dustries maintains a com-
mitment to guarantee the 
highest quality product at 
the lowest price.

Continuing to grow, Mon-
schein Industries is changing 
lives, one kitchen at a time.

For more information on 
Monschein Industries, call 
538-5100.

Monschein Industries 
Continues Tradition Of Excellence

Mike Monschein, left, shows off the craftsmanship his family’s company Monschein 
Industries has built their reputation on.

We all search the web, or 
at least most of us do. Even 
if we don’t understand it, 
we know it works; but how? 
There are methods used to 
set up a web site that can 
drive your site to the top of 
the search engines. These 
tools make a site jump up 
and scream, “Look at me.” 
Milli Sanders, of The Write 
Design, is the web master 
for the Chamber of Com-
merce, along with serving 
on the board of directors. 
She has worked diligently 
to be sure that with the 
launching of our new web 
site, the Riverbank Cham-
ber web site screams louder 
than ever before. This is 
where the low-cost adver-
tising comes in.

Members have advertis-
ing opportunities available 
on the chamber site that 
they never had before. Mak-
ing use of current technol-
ogy, moving the Chamber 
web site to the top brings 
our members along with 
us. This gives your business 
a prime opportunity to be 
seen by more people, in-

creasing your potential cus-
tomer base. So where does 
the advertising come in?

Current Chamber mem-
bers are listed on the “Mem-
bers” page of the web site 
including a direct link to 
your business web site. Ease 
in accessibility is also pro-
moted by including your 
email address; this allows 
immediate, direct contact 
for potential clients. Re-
member also our jobs page, 
which allows you to adver-
tise, free of charge, any job 
openings you may have. On 
a rotating basis, members 
are able to take advantage 
of advertising on the ban-
ner of the home page, for up 
to six weeks, free of charge. 
That’s not the end of the low 
cost advertising we offer; 
there’s more. 

In addition to the home 
page, there are eight addi-
tional pages on the Cham-
ber site. At the top of each 
page there are five adver-
tising blocks that are now 
available to members for 
just $50 per year each. Each 
ad space is 134 pixels wide 

by 200 pixels high. You can 
take advantage of one or 
more of the spaces, each for 
only $50. The ad spaces are 
sold on an annual basis and 
are not tied to the member-
ship year so you can take 
advantage of this low-cost 
advertising anytime there is 
an opening. These ads can 
be something as simple as 
a photo of your business or 
a printable coupon offer-
ing discounts on purchases. 
Maybe you run a tire store, 
offer a free brake or fluid 
check to anyone coming 
in with the coupon. As a 
plumber, you may want to 
offer a discount on the min-
imal charge for a service 
call. The ideas are limitless; 
it is all up to your creativity 
and your business plan. The 
focus is on bringing people 
to your place of business. 
Remember to tell people 
you belong to the Chamber. 
Display your membership 
certificate for your custom-
ers to see. Be proud of the 
organization you have in-
vested in; after all it is your 
Chamber.

Action Plumbing is a 24-hour, 
full-service plumbing and 
drain cleaning service found-
ed in 1993. They are a locally 
owned family business with 

over 25 years experience. Ac-
tion Plumbing currently works 
with a vast amount of busi-
nesses and residential custom-
ers in the Stanislaus County 

area. If you want to know more 
about Action Plumbing, please 
look them up at www.action-
roooter.com, or call them day 
or night, at 863-8911.

Action Plumbing At Your Service
The staff of Action Plumbing are looking forward to serving your plumbing needs.

Low-Cost Advertising Available 
With Chamber Website

In the past few months, 
we have talked a lot about 
the new Chamber web 
page and how it can help 
your business. It’s time to 
come see for yourself.

Join us at 8 a.m. on 
Wednesday, June 24 as the 
new Chamber web site is 

unveiled. We will be meet-
ing at the Riverbank West 
American Bank branch 
(formerly County Bank) in 
the Cross Roads Shopping 
Center.

Milli Sanders, board 
member and owner of The 
Write Design will be pro-

viding a tour of the new 
site, the innovations that 
scream “look at me” and 
the opportunity for your 
business to be right at the 
top. As always, coffee and 
light refreshments will be 
served. Don’t miss out on 
this membership benefit.

Upcoming Coffee Hour

Maribeth Reece, Cham-
ber Secretary, is the key 
contact for you to arrange 
an event. This is part of our 
continued outreach to as-
sist members in advertis-
ing their business; this is 
free to chamber members. 
Here’s how the program 
works. Hosting an event 
is an opportunity to talk 
about your business; tell 

people what you do best 
by inviting the member-
ship to join you for light 
refreshments in either the 
morning or after hours. 
Give them the chance to 
meet you and your staff. 
Those face-to-face meet-
ings are very instrumen-
tal to gaining new market 
share.

Reece will assist you in 

getting the newspaper ar-
ticle together; she will visit 
your business for photo-
graphs to be included in 
the monthly community 
page. Be sure to contact 
her at mbreece@river-
bankchamber.org or call 
869-4541.

Scheduling is 45 days 
in advance so don’t wait, 
email her today.

Carla J. Strong – West America Bank
Riverbank Branch President
cjstrong@riverbankchamber.org

John Cox – TSM Insurance & Financial Services
VP / Finance Director
jcox@riverbankchamber.org

Maribeth Reece – PMZ Real Estate - Secretary
mbreece@riverbankchamber.org

Directors

Leonard O. Hansen II, Ph.D. – Cold Stone Creamery
lohansen@riverbankchamber.org

Daniel Nerat – Best Buy
dnerat@riverbankchamber.org

Vikki Peters - Regal Cinemas Modesto
vpeters@riverbankchamber.org

Milli Sanders – The Write Design
msanders@riverbankchamber.org

Jerry G. VanHouten – American Asset & Wealth Mgt.
jvanhouten@riverbankchamber.org

Chamber web site: www.riverbankchamber.org
Chamber email: info@riverbankchamber.org
Chamber Voice Mail: 869-4541

Riverbank Chamber of Commerce - 2009 Board of Directors

Coffee Hours, Mixers, Ribbon Cuttings


